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NATIONAL FURNITURE DESIGN SHOW 


Roe ores 
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A preview of brand new merchandise, much of 
it available for January and February selling; fill- 
ins for holiday business, and a good look at what's 


As they have for the past decade, the National 
Association of Summer Furniture Manufacturers 
will concentrate their Fall showing at the Ameri- 
ahead, to enable you to plan your January and can Furniture Mart. Casual furniture—for indoors, 
Spring buying—with a full knowledge of what's 


in the field. First hand, leisurely contacts with 


and for the porch, lawn and patio, will be intro- 


duced in the 1958 versions. Capitalize on this 


top management will give you a picture growing field, by attending this estab- 


of what's ahead, in plans for advertising, lished, highly-successful institution. A 


promotion plus display techniques. "Must" for aggressive merchandisers. 











HAS IT! 


Furniture Center of the World! 








Location convenient to all! 




















Comfortable travel, all kinds! 


Abundant hotel 
accommodations! 



































Fine food and recreation! 














Inspect stores in “Big Town’! 
@ Wonderful October Weather! 





AMERICAN FURNITURE MART HA 
e One. Stop Market! « Concentrati 
o Under one roof! ° Floor-to- floor . 
cindustry’ $ own magnificent Club 
° Concentration! » Cost! * Comfort! 
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End the bottleneck on your assembly line by precision 
application of fasteners. Southern Quality fasteners are 
precision made for precision production. Sharp pointed, 
threaded to start fast, hold tight. They speed assembly, 
lower rejects. Give your product Permanence and Quality 
with Southern Screws! 


Over one billion fasteners stocked—in wide variety of 
finishes, heads, sizes and styles. 


Your order filled in moments after receipt, if requested. 


For free samples and Stock List write on company letter- 
head, Box 1360-FN, Statesville, N.C. 


Wood Screws ® Stove Bolts © Machine Screws & Nuts 
A, B, C & F Tapping Screws © Roll Thread Carriage Bolts 
Hanger Bolts ® Dowel Screws ® Wood & Type U Drive Screws 


er Soult 


SCREW COMPANY 


STATESVILLE NORTH CAROLINA 


WAREHOUSES: NEW YORK ® CHICAGO ® DALLAS ® LOS ANGELES 








the finishing touch 
in fine cabinetry 


Fine cabinets and millwork deserve 
K-V Hardware! It guarantees the high 
quality features you demand. 





ADJUSTABLE SHELVES 

Fool-proof K-V built-in shelf 
supports and standards make 
sturdy shelves that keep level. 
Will not tip or tilt under load. 
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SLIDING DOORS 

A wide variety of tracks and 
sheaves for every type door is 
available in the quality K-V line. 
Noiseless, smooth running. 
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DRAWER SLIDES 


Drawers mounted with K-V 
drawer slides won't stick, jam 
or sag. Models include under- 
drawer slide. Some with nylon 
rollers. 













Yo Write for free literature 
Uy Cy 


o> KNAPE & VOGT 
G, MFG. Co. 


Grand Rapids 4, 
Michigan 
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WE CAN SOLVE YOUR 
HARDWOOD 
LUMBER 


PROBLEMS 


® Top quality hardwoods guar- 
anteed to meet your stand- 
ards. 


Set 
Up ww Rs 
> we 
DELIVERy?:/ 














® You are assured quick and 
efficient delivery. 





@ Forget long delivery dates 
from distant mill sources. 











® Our big inventory keeps your 
investment in lumber down. 


Forget Your Troubles—Call on CRAFTSMAN! 


For complete information on our service, contact— 


HARDWOOD LUMBER CO. 


2201 Davis @ _ Blue Island, Ill. 
Blue Island Phone FUlton 5-6530 @ Chicago Phone INterocean 8-8383 
Office — Yard — Dry Kilns 
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National News Magazine for 
FURNITURE, BEDDING and 
UPHOLSTERING INDUSTRIES 

A Cosgrove Publication 

Published monthly at American Furniture 
Mart, 666 Lake Shore Drive, Chicago 11. 
PHONE SUperior 7-4100, TELETYPE CG2583. 
Established 1929. Volume 29, Number 9. 


Circulation this issue over 10,000 copies. Con- 
trolled distribution to executives in furniture, bedding 
and upholstering industries with management, pro- 
duction, purchasing, sales and design responsibilities. 

Accepted as CONTROLLED CIRCULATION PUBLICA- 
TION at Grand Rapids, Michigan. Send Form 3579 
to FURNITURE NEWS, 666 Lake Shore Drive, 
Chicago 11, Illinois. Postage Guaranteed. 


MEMBER 
Business Publications 
Audit of Circulation 


National Industrial 
t Advertisers Association 
STAFF 


C. A. Cosgrove 
Editor and Publisher 
Oscar Lundy 
Associate Editor 
Norma Baggott 
Assistant Editor 
Dan Adams 
Washington Editor 
Al Greenberg 
Contributing Editor 
E. C. Corwin 
Contributing Editor 
Clark B. Kelsey 
Contributing Editor 
Paul Graham 
Contributing Editor 
M. E. Cosgrove 
Circulation Manager 
Charles Gehm 


Art Director 


National Business 
Publications 


Magazine Publishers 
Association 














START YOUR ADVERTISING 
IN NEXT ISSUE. YOU MAY 
CALL RESERVATIONS FREE! 


CHICAGO — SUperior 7-6110, SUperior 
7-4100 or TELETYPE CG 2583. 
NEW YORK — Dial 211 ask for ENTER- 


PRISE 6698. 

BOSTON — Dial 211 ask for ENTERPRISE 
0340. 

CLEVELAND — Dia! 0 ask for ENTERPRISE 
6222. 

PHILADELPHIA — Dial 0 ask for ENTER- 
PRISE 6030. 

PITTSBURGH — Dial 211 ask for ZENITH 
0157. 

ST. LOUIS — Dial 211 ask for ENTERPRISE 
8336. 


(No toll charge on Enterprise & Zenith calls) 
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DUO-FAST facking gives fhem 
"a neater job in Y4 the time !" 


Formerly, the sides of the cabinet you see 
above were hammered on with nails. To- 
day, this shop does the same job 4 times 
faster .. . with a Duo-Fast Air Tacker. 

The workmanship? Better! Hammer 
marks are eliminated. And the Duo-Fast 
Staples, actually outhold nails! 


Detailed fully in Case Study W7-1 (use * 


coupon below), this job typifies the results 
you may well achieve the Duo-Fast way. 
With over 150 models to draw on, your 
Duo-Fast man has the right tool for every 
woodworking need. And remember: 
Duo-Fast Staplers carry a Free Ser- 
vice Guarantee! Why settle for less? 


DUOFAST 


Staplers - Tackers - Staples 





7068 


— 


Send for Case Study 


FASTENER CORPORATION 
3750-54 River Road, Franklin Park. Ill. 


q Case Study W7-1. Powerful DUO-FAST Air 

Tacker beats nailing 4 to 1 in attaching these 
plywood panels. Model is trigger-fired Direct Drive 
type. Extended lip gives pinpoint accuracy. 





Securing moulding to storm 

windows is just one of a hun- 
dred jobs you can do faster with 
this powerful DUO-FAST Strike 
Tacker. Two-hand model: strike the 
knob and your staple is set. 


Without obligation, please send us: 


[] DUO-FAST Case Study W7-1 


Gun Tackers Hammer Tackers 


Air Tackers Air Pliers 


Name 


Foot Staplers 


| Address. 
: | City 


(cabinet shop) 


Full data on DUO-FAST stapling tools for 
the furniture and woodworking industries. 








Firm. 








Zone State 
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Creal — New NAFM President 





THOMAS K. CREAL, I, vice 
president of Fancher Furniture Co., 

Salamanca, New York is the newly 
elected president of the National 
Association of Furniture Manufac- 
turers. Creal took over the gavel 
for the 1957-58 fiscal year from out- 
going president N. A. Eddy of 
Habitant Shops, Inc., Bay City, 
Michigan during NAFM’s Supply, 
Equipment and Fabric Fair at Chi- 
cago. 

At the age of forty four, Creal 
has spent thirty one of those years 
in the furniture manufacturing in- 
dustry. He is a third generation 
furniture manufacturer, having 
been preceded by his grandfather 
and father who were principals in 





CREAL 


the Jamestown Warren Furniture 
Company, Warren, Pa. His father 





Cutting hardwood mouldings 
at Myrtle Desk Company... 


CARBOLOY. CARBIDE KNIVES 
CUT DOWNTIME COSTS 75% 





* 


CEMENTED 


- 
‘CARBO LOY. 


Here’s why Myrtle Desk Company, High 
Point, N.C., now uses long-wearing 
Carboloy carbide knives on their elec- 
tric moulder: 


Carbide knives operate 350 hours 
without sharpening — compared to only 
35 hours for steel knives. During an 
8-week period, the moulder is down 
only 2 hours for sharpening the carbide 
knives—8 hours for steel. Machine 
downtime is reduced 75%. 


Add in the savings in moulder oper- 
ators’ time, the extra 40,000 running 
feet of production, the reduction in 
grinding time and jointing time—and the 
total savings is even more substantial. 


Carboloy carbide knives are easier on 
the machine motor, too. Motor life has 
been increased an estimated 50% be- 
cause cuts can be made at half the 
speed required for steel knives (7200 
RPM). Carbide knives give smooth, 
clean cuts at 3600 RPM, while steel 
knives operating at this low speed 
cause woodgrain tear-out. 


Carboloy carbide knives are made in 
sizes up to 50” for planers, jointers, 
edgers, sidematchers, etc. For technical 
information or suppliers’ names, write: 
Metallurgical Products Department of 
General Electric Company, 11129 E. 8 
Mile Blvd., Detroit 32, Michigan. 


Carboloy carbide moulder knives increase weekly 
ou:put by 5,000 running feet. Operate up to 10 
times longer than steel knives before sharpening. 


CARB DES 


GENERAL @® ELECTRIC 
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was one of the founders of NAFM. 

The new NAFM president has 
been a vice president and member 
of the NAFM executive committee 
for three years. Previously he 
served on important committees 
credited wth developing the asso- 
ciation’s much talked about and 
valuable Sales Planning Guide and 
also NAFM’s Cost Manual. 

In 1939 and 1940 Creal was asso- 
ciated with Morganton Furniture 
Company of Morganton, North 
Carolina. Subsequently he owned 
and operated Paramount Furniture 
Co. of Warren, Pa. from 1940 to 
1952. At that time he sold Para- 
mount to Fancher Furniture Co. 
of Salamanca, New York and be- 
came a vice president of Fancher. 

Creal is married and the father 
of four children. The oldest is a 
student at Dartmouth College and 
the youngest is four years old. Fa- 
vorite hobby of the new NAFM 
president is golf. His usual game is 
in the low 70's. Creal last played 
in the National Amateur tourna- 
ment in 1939 but has since aban- 
doned tournament play because of 
the pressure of business. 

“Yim,” as he is affectionately 
known by a host of friends, brings 
a broad background of valuable 
experience in furniture production 
and marketing problems to the 
NAFM presidency. His selection ap- 
pears especially timely because of 
the nature of the many industry- 
wide problems the association is 
being called upon to solve at the 
present time. 

His own factories have been in 
the East, where he was formerly 
president of the Jamestown Area 
Furniture Manufacturers Assn. He 
has also worked in the South and 
his present company, Fancher, 
maintains a beautiful display room 
at the Merchandise Mart in Chi- 
cago where the tangled  four- 
markets-a-year situation is causing 
so much concern among hundreds 
of leading furniture manufacturing 
firms. 

Being diplomatic and friendly by 
nature, he has the ability to sit 
down understandingly with other 
furniture manufacturers who have 
“sawdust-in--their-ears” and aid in 
the establishment of policies which 
will bring the greatest good to the 
greatest number. His past record 
indicates that he can and will con- 
tribute much to the bright future 
we all are hopeful of seeing for the 
furniture industry. a 
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‘for MASS PRODUCTION or MULTIPLE CHANGEOVERS- 
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Whatever the nature of your production may be, 

if it requires a mitre saw bench, Tannewitz 

can supply the one that best suits your requirements 
— accurate to the nth degree, convenient to 
operate and built like all Tannewitz machines to 
give a lifetime of fine service with little or no 
upkeep — product of Sawing Machinery Specialists. 
Write for bulletin covering the type you are interested 
in or consult us on any sawing problem. 


The TANNEWITZ WORKS 


GRAND RAPIDS, MICHIGAN 


Gt 6-1729 
, 
















TYPE JDR 
WITH TILTING 
AND REVOLVING 
DOUBLE ARBOR 


Carries one rip and one cut-off 
saw or other cutting heads. 
Instantly interchangeable. 


TYPE U, 
TILTING ARBOR 


Inexpensive, quality-built 
saw bench will take 
20” saw 


TYPE JSW-250, 
TILTING ARBOR 


Wide right table, left table 
sliding. Available in several 
variations of tables. 










TYPE SJ 
PORTABLE 


Tilting arbor, takes 
12” saw. Use it where 
needed. 





TYPE XJW, 
TILTING ARBOR 


Available with variation of 5 tables 





to exactly suit your production needs. 
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PROMOTIONS AND APPOINTMENTS 





@ John W. Chastain resigned re- 
cently as plant manager for Bill 
Karpen Winberg & Co., La Puente, 
Calif. producers of Wincraft up- 
holstered furniture. Victor Zeller 
formerly of Heywood-Wakefield’s 
Los Angeles plant was named plant 
superintendent and Phil Green was 
added to the sales staff by Bill K. 
Winberg, president. 


@ Chester B. Ralston was promoted 
recently to sales manager of the 
Inco Company, of Los Angeles, 
manufacturer of bedding products 
and metal furniture. The promo- 
tion followed the resignation of D. 
E. Richards who left to join the 
sales force of Sierra Furniture. 


© Howard R. Joseph, City Furni- 
ture Co. is the newly elected presi- 
dent of the Better Home Furnish- 
ings Council of Greater Chicago. 
Other officers elected at the June 
5th meeting of the Council were: 
John M. Smyth Jr., John M. Smyth 
Co., Ist vp; George Schwartz, 
Schwartz Bros. Furn. Co., 2nd vp; 
Irwin Rusnak, Rusnak Bros., 3rd 
vp; Norval P. Trimborn, Executive 
vp; Edward L. Bass, Bass Bros. 
Furn Co., secretary-treasurer. 


® Burton Tuxford, a former direc- 
tor and vp of Drexel Furniture Co. 
recently joined the Lane Company, 
Altavista, Virginia. He has served 
the industry as a director of the 
Southern Furniture Manufacturers 


Assn., a director of the Southern 
Furniture Exposition Bldg. at High 
Point, and as chairman of the Joint 
Market Dates Committee of the 
home furnishings industry. 


® Walter Charak, president of 
Charak Furniture Co., recently re- 
tained Donald Deskey Assoc., New 
York City industrial design consul- 
tants to design a new line of con- 
temporary furniture for residential 
and contract use. The company 
plans to present the initial collec- 
tion in mid 1958. 


@ Sheila A. Ward, Montreal secre- 
tary to the manufacturing vp of 
Canadair, division of General Dyna- 
mics Corp., was recently voted in- 
ternational winner of the Executive 
Furniture Guild of America’s 1957 
Contest for Secretaries. 


@ Irving Zakin, formerly of Finkel 
Outdoor Products, was recently 
named sales vp for Duralite Co., 
Inc., New York manufacturers of 
aluminum furniture. He succeeds 
Walter Smith. 


® William Buchanan was recently 
promoted to vp of the San Fran- 
cisco outlet of Duo-Bed Corpora- 
tion and Lenora M. Green was pro- 
moted to executive vp of the Los 
Angeles firm. 


@ Stanley J. Clamage has been ap- 
pointed regional sales manager for 


the midwest territories for Salman- 
son & Co., Inc. of New York. 


@ Bailey and Freeman, furniture 
manufacturers representatives have 
been named as the new sales repre- 
sentatives for Phoenix Chair Co., in 
Calif., Ariz., Nevada, and New 
Mexico. The line was formerly 
handled by Don Fantz. 


@ Arthur J. Beacom & Company 
was recently appointed sales repre- 
sentatives for Thayer, Inc., of Gard- 
ner, Mass.. Thayer’s former repre- 
sentative, Kenneth Turnball has 
joined the Beacom sales staff. 


@ Howard A. Long, former man- 
agement consultant has been ap- 
pointed exclusive sales representa- 
tive for Coral Crest Furniture Man- 
ufacturing Co., Inc., of Miami, 
Florida. 


@ LeRoy Calvin Phenix, 75, veter- 
an Southern California furniture 
manufacturer passed away after a 
lingering illness Wednesday, Aug- 
ust 14. He was founder of The 
L. C. Phenix Co., Inc., Los Angeles 
manufacturers of loungers and plat- 
form rockers. 


@ John H. Sheer, formerly associ- 
ated with the Kroehler Mfg. Co., 
of Kentucky, has been appointed 
sales and merchandise manager for 
Sanford Furniture Co., of Sanford, 
N.C. 








WITH TRAVELING BED SELLING 


FOR THIS LOW PRICE. 


YOU ASKED FOR IT 


A Fenton Finger Joint Machine 
For Only $4,850.00 


THIS IS THE ONLY FINGER JOINT MACHINE 







- HERE IT IS! 


“ign 


FENTON weose rer 
SOINT 


FENTON MODEL S$ 
Finger Jom? & 
Assembly Mochines 








Fenton Continuous 
Assembly Machine 


with Automatic Cutoff Saw is only $4,995.00 


THIS MACHINE COMPLETE WITH INFEED TABLE, OUTFEED TABLE AND AUTOMATIC CUTOFF SAW 
IS THE ONLY COMPLETE ASSEMBLY UNIT AT THIS LOW PRICE. 








eo Write For Complete Specifications To 


FENTON MANUFACTURING CO. 
P. 0. BOX 4065 TULSA, OKLAHOMA 
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AN IDEAL BASE FOR BETTER PRODUCTS 
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WEYERHAEUSER 4-SQUARE PARTICLE BOARD- 


contributes to outward appearance, inner quality 


For QUALITY in furniture that’s more than ‘“‘skin 
deep’’, investigate the use of Weyerhaeuser 
4-Square Particle Board as a core. 

This panel material has been especially engineered 
to meet furniture manufacturing requirements. It 
is strong, stiff, durable, uniform in density and free 
of grain and knots. It has smooth, sanded surfaces 
both sides. No crossbanding necessary. There are 
no grain or knots to mirror through thin decorative 
surfaces. Because of the unique rearranging and 
bonding process of wood particles used, there is no 
tendency to warp, twist or split. 

When laminated or veneered, machinability of 
4-Square Particle Board is excellent. It can be 
sawed, drilled, routed, mortised, grooved and glued 
like lumber or plywood. Panels cut cleanly permit- 
ting tight fitting miters; can be joined by edge glu- 
ing, doweling, rabbeting or other standard methods. 
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Uses are many and varied including coffee, 
dinette and other table tops; counter, sink and 
kitchen tops; side panels and fronts of furniture; 
cabinet and sliding doors. Thicknesses, sizes, densi- 
ties to meet your needs. 


Weyerhaeuser Sales Company 
DEPARTMENT PG-97 


First National Bank Building ° St. Paul 1, Minnesota 


Check the smooth surface and uniform tex- 
ture that means better manufacturing results. 
Write today for free sample and literature. 








LETTERS 








Wants Extra Copies 


. . . Please forgive me for taking 
such a long time to respond to the 
delightful compliment paid me in 
the June 1957 issue of FURNITURE 
News. All of a sudden I have risen 
to a place of prominence from a 
position of relative obscurity and 
this is due in great part to your 
magazine. 

Being the subject of all these din- 
ners, honors and articles has been a 
fascinating experience. While I 
have had a most humble feeling 


um. I hope that I may continue 
to remain with our wonderful in- 
dustry and continue to make some 
small contribution to it in the com- 
pany of people like yourself. 

I wonder if I might ask you a favor? 
Would it be possible to have half 
a dozen more copies of the June 
1957 issue of Furniture News 
and also your artist’s sketch from 
which the front cover was made? 
EDDY S. FELDMAN, Executive 
Secretary 

Furniture Manufacturers Associa- 


tion of Calif. 
Los Angeles, Calif. 


during these past several weeks, it 
is dificult to keep one’s equilibri- 








NEW sTREAMLINED 


licld 
20" - 27" -32"' and 36” 


BAND SAWS 


The new Northfield Band Saws 
ay 3 have been redesigned for stream- 
a. lined appearance and for better 
than ever performance. They com- 
bine up to the minute design fea- 
tures, with traditional Northfield 
quality in every detail. 

For speed, for precision, for de- 
pendability, for appearance, for 
value, you couldn’t make a better 
choice. 























HIGH SPEED The NORTHFIELD Guarantee 
PRECISION We guarantee perfect satisfaction to anyone 
SGend Gone who may purchase our machines, and if any 
© Surk reasonable exceptions are taken to their good 
napa performance, they may be returned at our 
@ Wood Shapers expense. 
@ Jointers 
Stee tittn WRITE TODAY FOR MORE INFORMATION 


@ Universal Woodworkers a 
yaar held. i 
(Chain & Hollow Chisel) FOUNDRY & MACHINE CO. [3 
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Clarifies Market 


. . . In copy of Furniture News re- 
cently received, we notice that on 
page 30 under the heading of 
“Coming Events” you show October 
19-25 as High Point, North Caro- 
lina Fall Furniture Market at 
Southern Furniture Exposition 
Building. 

This is incorrect. ‘The market held 
October 19-25 is a market held by 
the Furniture Factories’ Marketing 
Association of the South in various 
cities throughout North Carolina 
and Virginia, and is not at all a 
market put on by the Southern Fur- 
niture Exposition Building. The 
Southern Furniture Exposition 
Building is open at that time, it is 
true, but they do not hold a market 
although certain manufacturers 
show their products there at the 
time that various factories have 
their factory showrooms open. 
Wanted to get you straightened out 
in this connection. 


HAROLD F. COFFEY, President 
Furniture Factories’ Marketing 
Association of the South 

Lenoir, N. C. 


[We are well aware of what you have 
written, Mr. Coffey, and will add “and 
various factory showrooms throughout 
North Carolina and Virginia” to the calen- 
der of coming events. — EDITORS] 


Meeting Changed 


...In the “Coming Industry 
Events” in your magazine will you 
kindly delete the reference to our 
Fall Meeting at Columbus, Ohio on 
October 10 and 11. 

Owing to extenuating circum- 
stances our Fall Meeting has been 
changed to Grand Rapids, Michi- 
gan. The dates are October 24-25 
at the Pantlind Hotel. We shall 


appreciate your making this 
change. 

ROBERT L. STRAUSS, Executive 
Secretary 


National Association of Store Fix- 
ture Mfrs. 
Chicago, Il. 





Make Your 
Decision Now 

To Advertise In 
FURNITURE NEWS 
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those RISING 
LABOR COSTS 






with a new 


PORTER 


surfacemaster 





MODEL 715 SURFACEMASTER 
FACING PLANER 
A Porter Surfacemaster can be your answer to the rising labor costs threatening 
the woodworking industry. It has been operationally proven that a Surfacemaster, 
as a part of a Porter Rough Mill System, can free five out of eight men for other 
work, giving you faster, more efficient production. This is mass production equip- 
ment at its best. Check out these features and judge for yourself. . . . Handles 
conveyorized stock widths of from 24 to 36”. Adjustable for feeds from 40 to 
120 feet per minute. Absolute drive mechanism protection from Micro Switch 
controlled Friction Plate Clutch. Spring loaded Driving Spikes assure proper 
leveling, positive feeding action. For more information write for Bulletin 715-1 





or request a Porter engineer’s call. 


For over 75 years Porter has manufactured precision equipment for the woodworking industry, 
DIVIDEND DESIGNED to meet the highest standards of efficiency. See Porter and Profit. 


C. 3S. PORTER MACHINERY CO. 


664 Front Avenue, N. W., Grand Rapids, Michigan 
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PRODUCTION IDEAS 








Photo Courtesy: King Mfg. Co. 


Feed Converts Variety Saw 
To Straight Line Ripper 


Converting a variety saw to a 
straight line rip saw points up the 
versatility of safety feeds and their 
application in many furniture oper- 
ations. 

The use of a variety saw for 
straight line ripping of stock under 
3 feet is being done at the Una- 
gusta Manufacturing Corporation, 
Hazlewood, North Carolina. This 
manufacturer of Modern and Tra- 





© Immediate Delivery From Stock 


@ “Custom Look" at a Low Produc- 
tion-Price 


®@ Available With or Without One- 
Piece Ferrule-and-Glide 


@ Walnut, Mahogany, Blonde, 
Black, Pumice Finish or Unfinished 


e 6” High 
WRITE! WIRE! CALL! TODAY! 


KRT, Incorporated + South Haven, Michigan 


Manufacturer of 
Quolity Furniture Parts 


12 








ditional bedroom and dining room 
furniture, has found safety feeds 
to increase production better than 
100% on a variety of operations 
at their plant. Using several differ- 
ent jig patterns, the device is 
mounted atop a variety saw table 
and used for grooving drawer front, 
mitering, ripping, beveling and 
many other applications. 

R. S. Prevost, Sr., president of 
Unagusta points out that the feed 
has easily increased production on 
this operation 2 to 1. In the fur- 
niture manufacturing business since 
1909, he is the kind of man who 
gets out in the plant to spot pro- 
duction inefficiencies. 


The automatic feed takes stock 
through the variety saw operation 
with four rubber feed rollers. It is 
powered with a 14 hp. electric mo- 
tor. On this particular operation 
one man feeds stock into the feed 
attachment and one man offbears. 


Feeds are increasing production 
on many furniture operations 
throughout the country, not only 
on variety saws, but on shapers, 
sanders and jointers. 


One of the outstanding features 
of the feed is the maximum safety 
it provides for operators. The 
accident rate on many of the jobs 
has been reduced to almost nil 
with the device. 


Unique Connector Developed 
For Knocked Down Furniture 


A unique and extremely simple 
fitting that makes entirely practical 
the assembly of knocked down fur- 
niture has been developed. 


The new connector can be used 
for production set-up furniture as- 
sembly, as well as for K. D. furni- 
ture to be assembled at key distri- 
bution points or by dealers or con- 
sumers. 

He explained that the connector 
is suitable for corner joints for K. 
D. furniture, for inserting “H” 
frames in K. D. furniture, for use 
with center glides, inserting shelves 
in book cases, connecting remov- 
able office or other wall partitions, 
for K. D. kitchen cabinets, and for 
built in K. D. cabinets, room divi- 
ders and wardrobes. It also can be 
used in the assembly of two-way 
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shipping cartons and of point of 
purchase or trade fair displays. 

The fitting is a spine stamped 
from heavy gauge steel. Extending 
from the backbone at 50 degree an- 
gles are a series of ribs. At one end 
of each connector are threads for a 
female cap nut which, when tight- 
ened, pulls the wood parts firmly 
together. 

The wood parts to be joined are 
prepared for the connector by, (1) 
kerfing slots to accept the center 
member of the connector; (2) drill- 
ing holes on two-inch centers along 
the slots at a 50 degree angle to 
accommodate each of the ribs; (3) 
routing a terminal recess at one 
end of each of the slots to accom- 
modate the female cap nut which 
screws onto the end of the connec- 
tor, out of sight. 


The connector is equally effective 
on butt or mitered joints and in 
hard or soft woods, solids or ven- 
eers, and with chip cores and lamin- 
ates of all kinds. 


It differs from many other K. D. 
fittings in that it is self adjusting to 
wood tolerances, low in cost, and 
simple to assemble. It can join 
both finished and unfinished parts 
for either a glue or a dry joint. 


The furniture, display, store fix- 
ture and other industries are con- 
stantly investigating means of re- 
ducing costs in order to adequately 
compete in territories outside their 
immediate trade areas. They have 
determined that a practically de- 
signed K. D. assembly system would 
save them money in four different 
areas: lowered freight rates; less 
breakage; lower warehouse costs 
because fewer cubic feet of space 
are required for storage; and sav- 
ings on packing materials. 

Wood fabrication procedures and 
tools have been developed that 
make the system an easy, inexpen- 
sive operation that can be carried 
out by non-skilled labor. 
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MEREEN-JOHNSON NO. 4414 Ce 


extra heavy duty 


MEREEN-JOHNSON has manufactured 
gang rip saws for 40 years. Power, speed 
and accuracy have always characterized 
M-J machines. This new No. 441A has 
all the features of previous models, with 


some important new ones added. 


@ Now eight power-driven feed rolls— 
two pair infeed and two outfeed. 
This is a double safeguard where 
utmost accuracy of production is 
required. 

@ 7200 RPM arbor speed puts extra 
power where it’s needed. 

@ Vertical arbor adjustment simplifies 
bed plate removal. 


If your production includes sheet mate- 
rials, hardwood flooring, furniture core 
stock or wirebound boxes—it will pay 
you to investigate this big, rugged M-J 
No. 441A Rip Saw. 








“ ONE-PIECE ARBOR Beam 


a Exclusive with 

Mf  & | M-J is this beam 
AW : ‘mounting of mo- 
tor, arbor and 


bearings in asingle 
rigid unit. 








(ug) MEREEN- -JOHNSON MACHINE CO. Send For The 


4401 LYNDALE AVE. NO. + MINNEAPOLIS 12, MINNESOTA No 4A1A Bulletin 
. 


CUT-OFF SAWS / DOUBLE CUT-OFF SAWS | MULTIPLE CUT-OFF SAWS \ GANG RIP SAWS 





TENONERS / VENEER & PLYWOOD SIZERS & JOINTERS \ RESAWS 
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New Black & Decker ‘tury Router 
lightest, most compact 1 HP unit! 


STREAMLINED DESIGN — 
Full 1 HP motor, yet tool 
weighs just a shade under 
7 pounds. Heavy-duty cord 
withstands hard usage. 


MorRE accurRaTE—Exclu- 
sive micrometer - type 
depth adjustment with cal- 
ibrated depth dial speeds 
accurate positioning. 


EASIER HANDLING—Speci- 
ally designed handles fit 
palm of hand. Heavy-duty 
switch operates without re- 
leasing handles. 


FASTER CHANGING—Tool 
stands on end for fast 
changing or sharpening of 
bits and cutters, adjusting 
for cutting depth. 


Mail coupon today for free 
demonstration in your plant! 


A maximum of power packed into a minimum of 
weight! That’s the eye-opening demonstration the cou- 
pon below will bring you! The new Black & Decker 
1 HP Heavy-Duty Router maintains speed under load. 
Special features make handling easier and work go 
faster in beading, grooving, routing, fluting and inlay 
work. And it sets new standards of precision! 

Compare the power and performance of the new 
B&D Router with any other on the market. Then com- 
pare price and you'll be sold! See for yourself. Mail 
coupon for a free demonstration or more information. 
THE Biack & DECKER Mre. Co., Dept. 2609, Towson 
4, Md. (In Canada: P. O. Box 278, Brockville, Ont.) 


— 
n'vilestepy| beading Distributors Everywhere Sell 


() Black & Decker: 


Quality Electric Tools —Power-Built to set the pace 


[-——Mmmp MAIL COUPON FOR FREE DEMONSTRATION (ammm- 


THE BLACK & DECKER MFG. CO., Dept. 2609, Towson 4, Md. 


[] Please arrange a demonstration of your new 
Router. 


| Send additional information. 


Name 
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(Continued from page fourteen) 
carried by railroads in virtually all categories was shrinking. For 
example ICC reports show the tonnage of less-than-carload traffic 
in first quarter 1957 was down 15.5% from the same period a 
year ago, and revenue was off 5.5% despite the higher rates. 
Freight forwarder traffic handled by railroads was also off 11.2% 
but revenue was 2.8% over 1956. 


Manufacturers of mattresses and bedsprings decided their 
business would be managed more eftectively if they had a con- 
tinuing supply of good information about the volume of ship- 
ments turned out by the industry. So National Association of 
Bedding Manufacturers has worked out an arrangement with the 
Census Bureau calling for the publication each month of statistics 
showing shipments of mattresses and bedsprings, in terms of 
quantity and value. 

In the past the only complete statistics on mattresses and bed- 
springs has been in the annual summary for Household Furniture 
and Bedding Products which was published as M54A in the Facts 
for Industry Series. However these reports seldom appeared less 
than 18 months after the year ended, and served no useful 
purpose for manufacturers who rely on statistics in judging the 
effectiveness of their own operations. 


Federal Trade Commission’s crusade against fictitious pricing is 
expected to pick up momentum this winter, particularly since a 
Congressional investigating committee has indicated that the 
Commission’s record in this field may be debated when the House 
reassembles in January. 

Rising concern over deliberate fake ticketing by manufacturers 
has been mentioned as one of the prospective areas of study by 
a Government Operations subcommittee under Rep. John Blatnik 
(D., Minn.). This subcommittee has already looked into FTC’s 
patrolling of advertising for cigarets and weight reducing medi- 
cines, and it is looking for other areas where the battle against 
misleading advertising seems to be lagging. 

Typical of the fake pricing cases processed by FTC is a recent 
one involving a New York retailer who was forced to admit his 
$24.95 bed comforters were not really intended to sell for that 
price. But this kind of case is not likely to impress Rep. Blatnik. 
He feels much fake ticketing is initiated by manufacturers, in- 
cluding some of the biggest, and he wants to find out whether new 
laws are needed to put a stop to it. 


Did you know that 68% of all sales by merchant wholesalers in the 
household furniture field are to retailers? 15.4% to industrial and 
commercial users? 10.4% to wholesale organizations? 3% to con- 
sumers and farmers, 1.7% to the federal government and 1% for 
export? In the home furnishings field 76% was to retailers, 10.1% 
to industrial and commercial users and 10.6% to wholesale orga- 
nization? 

These and other facts (broken down to show specific informa- 
tion for 36 major metropolitan areas), are included in the special 
bulletin “Wholesale Trade: Sales by Class of Customer” just is- 
sued by the Bureau of the Census from the 1954 Census of Busi- 
ness (40c). There were 1,058 household furniture wholesalers in 
1954, with a $463,630,000 sales volume, and 2,839 home furnish- 
ings and floor covering wholesalers, with a $1,384,650,000 total. 
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AUTO-NAILERS 


ARE THE GIANT STEP TOWARD 


AUTOMATION! 


They speed production because 
they automatically drive as 
many as 3 nails a second, un- 
der full control of operator: 
brad, clinch, or plain — as de- 
sired. Versatile, they do 101 
woodworking jobs, with prac- 
tically no set-up time. They can 
be remote-controlled. Multiple 
installations can be singly or 
gang-controlled. 

Hurricane Drive prevents 
splitting . . . no bent-nail cor- 
rection delays. Controlled pen- 
etration; accurate automatic 


The greenest operator can- 
not damage material; no half 
moons, no hammer bruises. No 
operator injuries, no flying 
nails. 8 AM accuracy at quit- 
ting time. 

For the first time the auto 
industry’s mass production me- 
thods can be applied to high 
quality woodworking. 

If you want an impartial en- 
gineering survey of what Auto- 
Nailers can do for your pro- 
duction and profit, write for 
full information. No obligation. 
























































countersink. 
H 
' 
WORKING RANGE OF AUTO-NAILERS| : 
\\N NAILS WORK AREA H 

\ % MODEL Length Gage Height Depth H hatadtsttes € 

‘a ‘i Crusader—2_ tol” 18-19-20 9%" 2M" | te i etta Se NW 
s\) NY) Mercury—3 Vato 1%" 17-18-19 9%" = 2%" © pdesn SO Geente 
\3s Spartan—4 ato 1%” 15-16-18 35” 12%") | alas 
wv Trojan—5 %tol%" 15-16-17 1412” 814” | Please send me free information about 

Hercules—9  %2to 2%” 13-15 32%” 15%" + Auto-Nailers. 
' 
‘ ' 

| Firm Name 

‘ 
' 

AUTO-NAILER Hae 
‘ 

; s MyN Title 
AUTO-NAILER CO., 269 Marietta St., N.W., Atlanta 13, Georgia : 
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Weyerhaeuser 4-Square Industrial Hardboards 
help your production processes in many ways 


Look at the many ways 4-Square Hardboards can be used to improve quality 
and cut costs in production of dressers, vanities, chests of drawers, case goods, 
and mirror backs. Smooth, clean-cut panels of Tempered Weytex* provide 
better painting characteristics, better machining qualities, high strength, and 
greater dimensional stability. These characteristics are important in the pro- 
duction of many parts used in case goods manufacture. When used exposed, 
without finish, they have high abrasion resistance. All Weyerhaeuser 4-Square 
Hardboards are characterized by an exceptionally smooth surface. Light tan 
in color . . . making them an ideal base for grain printing or other types of 
finish. Perforated Board, Tempered or Standard, often adds a distinctive 
decorative touch which improves design and appearance. 

In machining of parts or panels, 4-Square Hardboards help you to do finer 
work in sawing, drilling, die-cutting, and shaping. Panels will take planing or 
routing without the surface or edge becoming fuzzy. Because the board is 
made by a dry process from selected White Fir fibres, there is little tool wear. 

Investigate this fine line of improved Hardboards. .. now! 

*T.M, Reg. 


Weyerhaeuser offers Particle Board, too, as a core for veneers 
and decorative plastics. Send for descriptive literature. 


Weyerhaeuser Sales Company 
DEPARTMENT HH-97 
First National Bank Building «+ St. Paul 1, Minnesota 
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@ Tempered Weytex is smooth on one side, 
has a screen impression on the other side. 
Panels are light brown in color. Thicknesses: 
1/10”, 1/8”, 3/16”, 1/4”. 


@ Standard Weytex is smooth on one side and 
has a screen impression on the other. Panels are 
light tan in color with a pleasing fiber pattern. 
Thicknesses: 1/12”, 1/10”, 1/8”, 3/16”, 1/4”. 


@ Weylite is smooth on one side with a screen 
impression on the other. Slightly lower in 
density than Standard Weytex. Made in two 
thicknesses: 3/16”, 1/4”. 


@ Perforated Board available in Tempered 
or Standard, is smooth on one side with a 
screen impression on the other. Perforated 
with 1” centers in both directions and 1/2” 
margins on edge and ends. Thicknesses: 1/8” 
and 3/16” with perforations 3/16” in diam- 
eter. Also 1/4” thickness with perforations 
9/32” in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 
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THE NEW CONCEPT 
OF MARKETING 


THE BRIGHT FUTURE that our 
industry faces can be enhanced by 
a careful review of our present 
practices and the sharpening of 
them for the competitive battle for 
a larger share of the consumer mar- 
ket. 

During the past 15 to 20 years we 
have done a rather good job ol 
building our productivity to a high 
level. It is somewhat questionable, 
however, whether our marketing 
developments have kept pace with 
our abilities to produce. In addi- 
tion there have been some radical 
changes in the character of our con- 
sumers as well as the techniques 
of reaching them. It would seem 
advisable at this time to concen- 
trate on the problems incidental to 
these changes. 

The new marketing concept goes 
far beyond mere selling! It covers 
the broad field of what we make, 
where we make it and how we sell 
it. The basic principle of the new 
marketing concept is that what is 
good for the customer is good for 
the company. That manufacturing, 
engineering, finance and sales must 
fit into the framework of this phil- 
osophy. 

Whatever is needed to uncover 
our customers’ needs and wants and 
to translate such needs into an ac- 
tion program which will place the 
resulting products into the consu- 
mer hands, comes under the banner 
of “Marketing”. Customer and con- 
summer needs will be uppermost in 
importance and they will govern 
the separate planning of every func- 
tion of your business. 

The marketing function will 
have substantial authority over 
product planning, manufacturing, 
distribution, promotion, sales ser- 
vice, advertising and even finance. 
All expansion plans, including lo- 
cation of plants, size, and capital 
investment are to be governed 
by the marketing concept and 
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must fit into its framework. The 
start, middle and end of every bus- 
iness operation is permeated by 
marketing demands. 

No decisions will be made in re- 
gard to any phases of our business 
that are not analyzed first to be 
sure that they fit into our market- 
ing plans. 

This new concept of marketing 
achieves its ultimate goal of busi- 
ness success by coordinating and ex- 
ercising its influence over design, 
production, sales and finance as op- 
posed to the old view of isolating 
marketing, as a pure sales function 
alone. No longer is the marketing 
function a question of merely 
selling a product. Understanding 
what product we are going to make, 
and how and where we are going 
to make it, and how we are going 
to market it, are the first and pri- 
mary questions to be determined. 

Then, after these questions are 
answered, all other company deci- 
sions in regard to production, fin- 
ance and sales must conform and 
tie into these basic decisions. 
Therefore, you can see that the new 
marketing concept acts as an um- 
brella over all departments and be- 
comes much broader and more far 
reaching than ever before. 

In a large corporation this would 








call for many department managers 
reporting to a vice-president in 
charge of marketing. To be realis- 
tic, I think we can safely say that 
for most of us the president or the 
chief executive officer of the com- 
pany will have to wear several of 
these hats at the same time, as mar- 
keting chief. 

The most important point to be 
driven home is the fact that this 
philosophy of marketing is aimed 
solely at the satisfaction of our con- 
sumers’ needs. Unless you make it 
your business to know who your 
customer is, where he is, what he 
wants and how to get it to him, you 
will miss the boat. Whether you 
do it on a big or small corporate 
level makes very little difference 
because the principle and philoso- 
phy is correct and should be fol- 
lowed. So much for the general 
concept of the overall marketing 
principle. 

Basically, education, communica- 
tions, transportation and our gen- 
eral level of prosperity have com- 
bined to create the new consumer. 
If you realize for a moment that 
39 million children and 30 million 
adults are attending schools; that 
radio, television, magazines and 
books are providing fantastic com- 
munications; that automobiles, 
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Beecher Falls Mfg. Corp. 
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MARKETING 
(Con’t. from pg. 19) 


trains, boats and airplanes provide 
economical transportation for mil- 
lions of our people—and they in- 
cidentally are taking full advantage 
of it—it becomes easy to realize that 
the new consumer is smart, sophis- 
ticated, skilled, choosey and cul- 
ture-hungry. 

We are, and will continue to live 
in an era of mass taste with the 
lines of demarcation between class 
and mass, fast disappearing. Furni- 
ture of today must not only serve 
its functional use but must be so 
manufactured, merchandised and 
sold as to create charming and 
beautiful home interiors. Design, 
scale, color, function and economy 
are vital to this new consumer and 
must be presented so that it will 
arouse emotional appeal and she 
will see immediately how our prod- 
ucts can intelligently be bought and 
used. This area of good taste can 
be denied to the low income family 
no longer and no less than to the 
higher income family. Comfort 
and beauty need not be expensive 
and is no longer a monoply of the 
rich. 

As our standards of living in- 
crease, so will their standards for 
good taste. Leisure time and sub- 
urban living will only serve to whet 
their appetites for BETTER tools 
for living. As the consumers obtain 
more and better things, their de- 
mands become EVEN MORE in- 
sistent and will lead to a greater 
home furnishing consciousness. 

It is also quite likely that we are 
going through a social revolution 
resulting from the industrial revol- 
ution. This means to us that our 
products must have a primary sig- 
nificance and must make a contri- 
bution to our social life by improv- 
ing and uplifting our living habits. 

Many old accepted dogmas must 
be discarded. For example: 


1. That a woman does not know 
what she wants when she shops 
for furniture. Today she most 
certainly does and, if the truth 
be known, she is full of frus- 
trations because it is so difh- 
cult for her to find furniture, 
so merchandised and dis- 
played, to match her clear 
buying concept. 

2. That furniture is merely a 
medium of exchange to be 
converted into an installment 
account receivable. Stores liv- 
ing by this rule are rapidly 
becoming weak and extinct. 
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How our furniture is to be 
used, is every bit as important 
as what it is! 

Realize that other great indus- 
tries, such as building, automotive, 
fashion and food, are abetting these 
educational processes for raised 
standards and we had certainly 
better follow suit. We must recog- 
nize that if you want to sell Mrs. 
Jones, what Mrs. Jones buys, you 
had better see the problem through 
Mrs. Jones’ eyes. It is said to relate, 
but it is probably true that our con- 
sumers today are far more advanced 
than we and our dealers realize, 
and we must move very rapidly to 
catch up with them and their needs. 
This gives us a reasonable sketch 
of what our real bosses look like. 
Our marketing target is there, and 
it is a large one, and we must reach 
it. 

Our method of reaching these 
consumers is through our dealers, 
and we therefore should clearly 
understand our responsibilities to 
our dealer organization. Because 
we historically have been a craft 
industry of relatively small produ- 
cers, we have over-relied on the 
retailer to tell us what to do and 
how to do it! We need and can, of 
course, learn much from our 
dealers, but the primary function 
of creativity, merchandising and 
programming of product lines is 
ours. It is our responsibility to 
deliver to our dealers predigested 
and premerchandised programs 
that are packaged and coordinated 
to lend themselves to easy, fast and 
low-cost selling at the retail level. 


They must incorporate the ele- 
ments of low inventory, fast turn- 
over, minimum shop costs, fair 
mark-up, and above all must spell 
out to the consumer exactly why 
and how it answers her home needs. 
They must carry with them an ef- 
fective built-in display and expo- 
sure technique for the dealer’s con- 
venience. A few of our leading 
manufacturers are presently doing 
this with great success and in fact 
are expanding rapidly in this direc- 
tion. This is the method for us to 
give the retailer the tools with 
which he can soundly dispose of 
our production. 


It is only in this way that we can 
eliminate cost at the retail distribu- 
tion level that will give our prod- 
ucts a competitive chance. It is true 
that a great percentage of stores 
have very ineffective displays, but 
we must stop beefing about it and 
do something to force improve- 
ment. The dealer is merely a con- 
duit through which our goods flow 
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and his main functions are to ex- 
pose, sell, deliver and service our 
products at a fair profit. 


We must plan our marketing for 
and to the consumer and then find 
the appropriate and proper dealer 
to execute such plans. The average 
dealer is beset by so many of his 
own operational problems that it 
becomes folly for us to expect him 
to absorb our duties and functions. 
The day has long since passed when 
we can drop some furniture at his 
doorstep and hope that he will 
find out how to most advantageous- 
ly sell it and come back for more. 

We can no longer be haphazard 
in our approach to product devel- 
opment and design. Merely be- 
cause certain items may be enjoy- 
ing present popularity, is no reason 
for us to rush and make them or 
simulate them without much deep- 
er reflection. I am not trying to 
intimate that this careless approach 
is standard operating procedure, 
but it can fairly be accepted that 
our analysis of design and develop- 
ment is not sufficiently studied to 
insure that our decisions dovetail 
with our best manufacturing abili- 
ties. If they do not, our products 
become marginal and our costs will 
become unduly high. 

We must each appraise and eval- 
uate our own individual productive 
facilities and spell out in detail our 
capabilities and capacities. These 
must be measured in terms of our 
manufacturing and management 
personnel, advantageous materials 
available to us, type of equipment 
we have, and all other factors that 
can spell out the area of our great- 
est strengths. We must then limit 
our products to this area. Only by 
leading from our own strengths, 
can we develop a competitive posi- 
tion. 

We must then, through the best 
research talent available, determine 
the needs of our prospective con- 
sumers in respect to style, function 
and price. This can best be accom- 
plished by studying housing and 
architectural developments, by 
learning either first hand or by 
survey what people have in their 
homes, where they put things, and 
how they use them. What present 
day living requirements are for 
sleeping, eating, working and play- 
ing. 

CONTINUED IN 
OCTOBER 
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could your furniture 
pass these 7 tests? 


It could if it’s surfaced with Marlite! 
You see, Marlite’s melamine 

plastic finish provides remarkable 
resistance to scuffs, scratches, burns, 
drink stains. It cleans easily with 
an occasional damp cloth wiping; 
never needs painting or refinishing. 
Moreover, Marlite adds beauty 

and sales appeal to furniture with 
initial savings from 4¢ to 18¢ per 
square foot. Mail coupon below for 
new informative folder which 
shows how Marlite can give your 
product new advantages and sales 
features at no extra cost. 






Oe ee) 
Prnnreed by > 
Good Housekeeping 
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RUGGED TESTS PROVE MARLITE’S DURABILITY 








Resists Fruit Juices 




















Resists Crayon Marks 


Marlite Division of Masonite Corporation * Dept. 912, Dover, Ohio 


Marl i te Please send free folder on Marlite plastic surfaces. 


Name. 





PLASTIC SURFACES 


Company. 





Address. 





ANOTHER QUALITY PRODUCT 
OF MASONITE® RESEARCH 
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Universal Borers| 


a type and size for 


every need 


These Root universal borers are especially designed 
and built to handle boring patterns requiring up to 36 holes, 
and ranging over areas up to 8 ft. in length by 22 ins. wide. 
Because of their great productive capacity and unusual 
versatility they can handle in one pass, almost every type 
of multiple boring job regardless of hole pattern, or varia- 
tions in hole depth, hole size and hole counterbore. Write 


today for full information—no obligation. 
























































Max. Spindles| Max. Bore Area 
- §TYLE CH 
14 | 4 ft. x 12 in. 
18 #| 5 ft.x 12 in. | 
22 | 6 ft. x 12 in. 
26 8 ft. x 12 in. 
STYLES CXH-S2 and CXH 
28 4 ft. x 22 in. 
36 2=—s—‘(ist«<C SPA «222 in. 
f 36 8 ft. x 22 in. 
STYLE C-311 
12 | 4 ft. x 10 in. 
«STYLE C-311S2 
a 20 | 4 ft. x 17 in. 
Style C311 Universal Borer with 
ann Mac, hydraulically operated table 
§ ly % 
ic Malin 
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B. M. ROOT co. 


YORK ~ PENNA. 
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Style CH Universal Borer with 
hydraulically operated table 





CXH-S2 Front Beam Universal Borer 
with hydraulically operated table 







CXH Regular universal Borer with 
hydraulically operated table 


September, 1957 

















SPECIAL 
MONTHLY 


SECTION 














Clark Forms 
Upholstered 


Operation 


Formation of a new upholstered 
furniture manufacturing company, 
Clark Chairs, Inc., Chenoa, IIl., was 
announced recently by Robert R. 
Clark, president of the new firm. 
Initial operations will begin with 
production of a new group of mod- 
ern upholstered swivel rockers, 
priced to retail from $49 to $69 in 
base fabric grades. Deliveries will 
start about October 1, 1957, Clark 
said. 

A new factory location contains 
over 12,000 sq. ft. of manufacturing 
space. It is being set up with all 
new equipment for straight line 
production. A short line of five 
different modern styles expected to 
prove popular in both independent 
and chain furniture and depart- 
ment stores has been selected to 
provide maximum efficiency in fac- 
tory operations. 

A nucleous of experienced super- 
visors and upholstery workers has 
been employed who will be able to 
draw upon an ample local supply 
of high calibre, semi-skilled labor 
that can easily be trained for uphol- 
stery operations. 

Distribution, at the start, will 
be concentrated in the seven Mid- 
western states: Illinois, Indiana, 
Iowa, Ohio, Michigan, Wisconsin 
and Missouri. 

Clark has a background of 17 
years experience in all branches of 
the furniture industry — manufac- 
turing, retailing and as a supplier 
to upholstered furniture manufac- 
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ROBERT R. CLARK 


turers. For the past three years he 
has been associated with Pontiac 
Chair Co., Pontiac, Ill. as a sales 
representative in Illinois. He was 
formerly a furniture buyer for 
Montgomery Ward & Co. and for 
four years was a sales representative 
for upholstery fabric mills with 
offices in the American Furniture 
Mart, Chicago. At present he re- 
sides with his family at 727 Wind- 
sor Road, Glenview, IIl., but is ex- 
pected to move to nearby Bloom- 
ington, Illinois within 60 to 90 
days. 

In addition to Clark as president, 
officers of the new company are: 
John J. Rowell, vice president, and 
Harold M. Hansen, secretary-treas- 
urer. Charles Ogan, a stockholder, 
will act as sales representative in 
the Chicago metropolitan area. 

One of the features of operations 
by Clark Chairs, Inc., will be to 
sample dealers with floor display 
units and a comprehensive assort- 
ment of cover fabric swatches from 
which special orders may be taken 
for two to three week deliveries. 
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“This plan meets a real need of 
dealers today,” Clark said, “because 
of all-around higher operating costs 
which are forcing dealers to seek 
maximum turnover from a mini- 
mum investment in dealer inven- 
tories.” 





New Urethane Foam 


designed specifically for the furni- 
ture industry, is now available after 
two years of experiments, involv- 
ing over 3,000 separate laboratory 
tests. Weighing less than half as 
much as foam rubber, costing much 
less it is claimed to have all the 
desirable characteristics that furni- 
ture manufacturers have been look- 
ing for. It is soft, yet not bouncy 


it fabricates easily .~ . so 
tough it hog-rings without backing 
support or fabric liners . . . can 


be easily sewn Slices so thin 
it has the drape and feel of velvet 
makes an ideal “deep” cush- 
ioning material in addition to its 
use on backs and arms. — F. Bur- 
kart Mfg. Co., Dept. FN, 4900 N. 
Second St., St. Louis 7, Mo. 
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The ABC ’s of 


A 1s for Advertising 
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Because cotton-cushioned furniture is advertised in 
leading home magazines, your customers are pre-sold 
on its merits. You'll make quicker sales and get 
greater customer satisfaction by promoting nationally 
advertised cotton-cushioned furniture 


Sf Lm LZ) 
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C is for Comfort 


Cotton-cushioned furniture has just 
the right degree of firmness for last- 
ing comfort. It cushions properly 
by giving the comfortable support 
necessary for complete relaxation. 
Cotton-cushioned furniture holds 
you better and holds up better. 
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smart furniture selling 









B is for Beauty 


Cotton cushioning holds its shape, helps prevent 
upholstery fabrics from slipping and wrinkling, so 
furniture stays trim and beautiful for years. And 
cotton-cushioned furniture is easier to clean because 
it is never damaged by upholstery cleaning fluids, 





It’s smart to sell 


COTTON 


CUSHIONED 
FURNITURE 


NCBI 





National Cotton Batting Institute 
and National Cotton Council, 
Memphis, Tenn. 
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NEW PRODUCT NEWS 





New Foam 


trade-named Polyfoam and_= de- 
signed for use as a furniture and 
bedding cushioning material has 
been announced after two years of 
development. The new polyether 
based urethane foam is now in vol- 
ume production and first shipments 
already are in the hands of many 
customers. Manufacturers state the 
product is superior in most applica- 
tions to other types of urethane and 
latex foams at a very competitive 
price. Less than half the weight of 
natural latex foam, the product 


also is claimed to have a high ten- 
sile strength enabling manufactur- 
ers to sew or stitch directly through 
material whereas earlier foams 
could not be sewn without tearing. 
Another reported exclusive advan- 
tage is the product's high degree of 
compatibility with other materials. 
Old style foams are not compatible 
with many materials and an inert 
lining had to be used between foam 
and its covering. Made by The 
General Tire & Rubber Co., Poly- 
foam Division, Dept. FN, Marion, 
Indiana. 
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Mode Combines With Barker For Fabric Close-Out 


Barker Bros. recently joined with 
Mode Furniture Mfg. Co. of Los 
Angeles in presenting a distinctive 
and highly successful promotion of 
living room furniture which fea- 
tured an unusual opportunity for 
customers to make “on the spot” 
selections of factory close-out fab- 
rics. 

Based on an offering to Barker 
Bros. to clear out a huge inventory 
of regular fabric lines carried by 
the factory, the week-long sale at 
the downtown Barkers’ store cen- 
tered about Mode manufactured 
pieces from four major depart- 
ments. The fabrics were conveni- 
ently displayed for customer selec- 
tion on a great horseshoe-shaped 
rack 150 feet in length specially 
constructed for the event by Mode 
on the store’s sixth floor. 
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It was estimated the collection of 
hundreds of bolts of fabrics repre- 
sented a retail value of $50,000. 
Customers were invited to make 
their selection from the extensive 
Mode living room collections, in- 
cluding sofas, chairs, sectionals and 
Mode Sleepers, and then to choose 
any one of the specially priced fab- 
rics at 25 per cent off the piece’s 
regular retail price. If she so de- 
sired, the shopper could buy the 
piece as shown on the floor at the 
regular price. 

Barker Bros. augmented its sixth 
floor staff with salesmen from each 
of the participating departments. 
Literally hundreds of customers 
were drawn to the six-day promo- 
tion, and store and factory officials 
said the sale, first of its type for 
either firm, was “very satisfactcry.” 
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Cushon-Loe 


is the name of a built-in fox edge 
on a line of springs. It is claimed 
to be an important refinement in 
the development of a replacement 
of old fashioned drop-in construc- 
tions. Two simple bends give the 
new spring a time-saving built-in 
fox edge eliminating a separate fox 
edge. The tipped up front edge 
adds stability and rigidity to entire 
platform and eliminates an uneven 
front edge under the cuhions. 
Made by No-Sag Spring Co., Dept. 
FN, 21590 Hoover Rd., Detroit 13, 
Mich. 





Tufting Machine 


enables unholstered furniture man- 
ufacturers to stitch deep tufts 
backed by cotton batting, foam 
and crushed rubber, horsehair and 
any other combination of thick 
cushioning materials. A_ special 
high lift in both feet and needle 
rise permits stitching that ordinari- 
ly would be considered impossible 
according to manufacturer. Extra 
long arm design allows operator to 
stitch an entire sofa back without 
any trouble. Designated model TU- 
33 tufting machine. Made by 
Apex Sewing Machine Co., Inc., 
Dept. FN, 35 W. 25th St., New 
York, N. Y. 
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No “Complicated Mechanisms” 
in New Reclining Chair 


New Construction for Kenmar Designed by Glass 


Kenmar Mfg. Co., East Palestine, 
Ohio, has acquired exclusive U. S$ 
and Canadian manufacturing rights 
to a new reclining chair construc- 
tion according to a joint announce- 
ment by Robert Maurer, president 
of Kenmar, and the inventor, Hen- 
ry P. Glass who heads the Chicago 
design firm bearing his name. 

The new construction is said to 
eliminate all of the complicated 
metal mechanisms currently in use 
in producing reclining chairs and 
permits higher styling in line with 
popular trends. 

Utilizing an entirely new prin- 
ciple of control for the back and 
footrest, prototype models show 
that it is perfectly balanced, simple 
to operate and entirely trouble-free 
in adjusting to any desired angle of 
repose. 

Following application for patents 
in the United States, Canada and 
all major foreign countries, it was 
presented to Kenmar and approved 
for production at meetings during 
the June Furniture Markets. 

The new chair will be called 
“Leisure Lounge” according to K. 
M. Rode, Kenmar’s vice president. 
Engineering and development work 
is being completed at the factory on 


three new modern highly-styled re- 
clining chairs. Present plans call 
for special preview showings for 
the press and selected dealers both 
in New York and Chicago. 

Reclining chairs have been one 
of the fastest growing segments of 
the household upholstered furni- 
ture industry. According to esti- 
mates by the National Association 
of Furniture Manufacturers, fac- 
tory shipments last year were be- 
tween $40 and $50 million dollars. 

Although they have been widely 
accepted in homes throughout the 
United States and even recommend- 
ed by many reputable physicians for 
complete rest and relaxation, one 
of the drawbacks to even greater 
acceptance has been the bulky 
appearance required to cover up 
the conventional mechanisms. This 
factor is entirely eliminated by use 
of the new construction, according 
to Rode. 

“The new ‘Leisure Lounge’ will 
represent a radical departure in 
style and construction from previ- 
ous reclining chair offerings of Ken- 
mar Mfg. Co. Introduction will be 
accompanied by a complete nation- 
al promotion and advertising pro- 
gram,” Rode said. 





New Golding Building 


Golding Upholstery Fabrics, a 
division of Golding Brothers Com- 
pany, Inc. New York, recently 
moved into a modern, new build- 
ing on Progress Street in High 


Point’s rapidly growing “furniture 
row” area. 
This new building combines 


Golding’s administrative, sales, 
show room and warehousing facili- 
ties. Consolidation of the facilities 
under one roof has enabled the 
company to render more efficient 
service to its customers throughout 
the country. The new warehouse 
section covers 38,000 sq. feet, where 
fabric patterns are placed in sec- 
tions according to a master floor 
plan. 

This makes the daily inventory 
check simple and swift, and elimin- 
ates shortages in patterns or indi- 
vidual colors in a pattern. As or- 
ders go out, replacements from 
mills are kept coming in. New Pat- 
terns, after selection by Golding 
fashion stylists, are assigned sec- 
tions in the warehouse according to 
the floor plan. 






















RITE-HETE 
ee Oe ee 


RITE-HETE TANKS (Cookers) keep 
prepared glue ready to tap into 
smaller pots — speed production. Fur- 
nished complete with cord, plug, auto- 
matic heat control and agitator. LOW 
operating cost. Made in 5, 10, 15, 20- 
gallon and larger sizes. 


YOUR — can be your STAR SALESMAN! 










Everything from silk labels and 
streamers to law labels. Top quality, 
lowest prices, fastest delivery. 











LABEL CORPORATION 
@ BOSTON: 1261-1295 Blue Hill Avenue, Boston 26, Mass. 

@ NEW YORK: 1472 Broadway, Room 523, New York, N. Y. 
@ CHICAGO: American Furniture Mart, Chicago 11, Ill. 

@ MID-WEST: Roger Muther, 28 Thorndell Dr., St. Louis 

@ WESTERN: Dick Dietrich Assoc., L. A., San Fran. and N. W. 


ALSO 
Pn omer GLUE POTS 
— =, labor pont, yw -¥ Thermo- 
s r 


stat regulated peat. 0 io-cunes yy teopen 


For more information write 
— ELECTRIC MFG. CO., INC. 
24 E. Hennepin Ave., Minneapolis 1, Minn. 























EXECUTIVE OFFICES 


LYON RED BOOK  $ Published since 1876 


Saabensiine Decmainntinn the Coole Benecte 185 MADISON AVE., NEW YORK 16, N. Y. 
Medium for Credit Weekly Interchange of Trade Boston 14, Mass. 

Protection Experience Rm. 1112, No. Sta. Indust. Bldg. 

Credit Reference Books Collections High Point, N. C......... 107 West Green St. 


A National Organization That 
Gives Justice to the Dealer 
Weekly Reports and and Protection to the 
Supplement Manufacturer 


LYON FURNITURE MERCANTILE AGENCY 


JOHN J. SIGERSON, General Manager 


Salesmen’s State Editions 
(Pocket Size) 


Cincinnati 2, Ohio.................... 406 Elm Street 
Philadelphia 7, Pa......... 12 South 12th Street 
Grand Rapids 2, Mich. 

Ass'n of Commerce Bidg. 
ee 221 N. LaSalle Street 
Los Angeles 15, Cal......... 1060 So. Broadway 
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Masland Duraleather Offers 
Four New Vinyl! Patterns 
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TANGIER, featuring imaginative . 
use of gold and colors, potential FORECAST, an unusual tone-on- 
best seller on dinettes, headboards tone effect, is a vinyl with elastic 
and hassocks. fabric back available in 11 colors. 





VISTA, a small two-color print on 
PLANTATION, available in 8 light background is available in 8 
colors, is designed for use on din- colors. Merrimac Duran and 5412 
ettes, hassocks and headboards. Duran. 


Southbridge Plastics Offers 
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Morley Franchise 
Given Zimmerman 


Zimmerman Mfg. Co., East Point, 
Ga., has been awarded a franchise 
for manufacture and sale of the na- 
tionally advertised Morley uphol- 
stered furniture lines in five south- 
eastern states effective August 1, 
1957, according to Lawton Crosby, 
executive vice president of Morley 
Furniture Corp. 

The company has formed a Mor- 
ley Furniture Division which will 
begin operations immediately in 
the Zimmerman factory occupying 
approximately 35,000 sq. ft. of space 
at East Point, Ga., about five miles 
from Atlanta, according to Julian 
Friedman, owner of Zimmerman. 


Territory to be covered by the 
new licensee will consist of South 
Carolina, Georgia, Northern Flori- 
da, Eastern Tennessee including 
Knoxville and Chattanooga and 
Eastern Alabama including Mont- 
gomery and Selma. Sy Cooper, di- 
rector of sales and merchandising 
for Zimmerman, will also act in that 
capacity for the new Morley Furni- 
ture Division. 


The Morley group consists of lo- 
cally-owned upholstered furniture 
factories who market, in addition 
to their own lines, the exclusive 
Morley upholstered furniture lines 
designed for them by Henry P. 
Glass Associates and incorporating 
the 20-year guaranteed “Flota-Steel” 
construction. 


Other members of the Morley 
licensee group are: Brooks Uphol- 
stering Co., Minneapolis, Minneso- 
ta; S. A. Cook and Co., Medina, 
New York; Economy Furniture, 
Austin, Texas; J. L. Chase Co., Chi- 
cago, Illinois; Magnuson Furniture 
Mfg. Co., Seattle, Washington; 
Morley Furniture Company of Mis- 
souri, Inc., Lebanon, Mo.; Glober- 
man Bros., Ltd., Winnepeg, Mani- 
toba; Small and Boyes, Ltd., Van- 
couver, B. C.; Braemore Upholster- 
ing Ltd., Toronto, Ontario; and 
The Montreal Upholstering Co., 
Ltd., Montreal, Quebec. 
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FOUR VINALON PATTERNS of 
a smartly styled vinyl plastic uphol- 
stery line for the dinette market are 
available in unsupported 12 gauge, 
54 inch width material. Exception- 
al resistance to scratching, staining 
and dirt. Simulate fabric textures. 
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Hickory Adds 
Spring Line 


Hickory Springs Manufacturing 
Company, Inc., Hickory, N.C., who 
operate two large spring manufac- 
turing plants here, have added a 
new line of sinuous type springs and 
accessories to their lines, accord- 
ing to J. B. Tunnell, general mana- 
ger of the concern. This popular 
type spring in wide use throughout 
the country is being marketed un- 
der the trade name, “Bouncy”, Tun- 
nell stated. 

These sinuous type springs and 
accessories are already being offered 
the firm’s customers, it was stated. 
The Hickory firm secured the pat- 
ented machinery and equipment 
for production of the new line from 
Springs, Inc., of Hoboken, N. J. 
who had formerly produced similar 
lines under the trade name of “Tru- 
Arc”. 

“We feel fortunate in securing 
the necessary equipment to add 
these additional types to our line, 
thus enabling us to offer our custo- 
mers a more complete array of good 
quality made springs for all their 





New Machine 

for upholstered furniture manufac- 
turers is designed for easy and 
simple production of raised welt- 
ing. Designated the TP Trapunto, 
the machine enables manufacturers 
to quickly and beautifully impose 
patterns on fabric surfaces. Designs 
are marked on fabric with special 
iridescent crayon. Marks are visible 
only under black light. New opera- 
tors are able to operate machine 
like veterans according to the man- 
ufacturer. Made by Apex Sewing 
Machine Co., Inc., Dept. FN, 35 W. 


It’s Airfoam 
For Morley 


Effective immediately, Morley 
Furniture Corp. licensees will use 
Goodyear Airfoam exclusively in 
manufacture of their nationally 
advertised upholstered furniture, 
according to Lawton Crosby, Mor- 
ley’s executive vice president in 
Chicago. In addition, the Goodyear 
Airfoam logotype will be incorpor- 
ated in Morley’s national and trade 
advertising, hang tags, envelope 
stuffers and other merchandising 
materials, he said. 

“Both Morley and Goodyear rec- 
ognize the value of each other’s 
promotional efforts in this arrange- 
ment,” Crosby said. “Morley’s vol- 
ume has increased in every month 
this year, giving the 11 licensees in 
the United States and Canada sub- 
stantial purchasing power which 
is being used to their mutual bene- 
fit.” 

Morley licensees make exclusive- 
ly designed upholstered furniture 
which calls for foam rubber cush- 
ions in addition to the 20-year guar- 





needs,” Tunnell added. 


25th St., New York, N. Y. 


anteed “Flota-Steel” construction. 
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The Marvelous 
Montgomery 


BLO-HOG 


Patents Pending 


(The only all-purpose 
hog in the world) 


Eats Up 
y Everything? 


C.I.T. Terms Available 





... including Pine, Oak, Gum, Hickory, Elm, Cedar, 
Wet Veneer and Sandy Bark. Conveyor-fed — no 
attendant required. Positively protected from major 
damage by tramp steel. All connections locked — 
nothing to shake loose. Maintenance costs unbeliev- 
ably low. 

“, .. Dear Mr. Montgomery: It is an unbelievable 
machine and it is still hard to believe that it is 
actually handling the enormous volume of 
scrap we are feeding into it. We operate 
the hog without an attendant — which 
means a considerable saving.” — J. B 
BLACK, Ocala Mfg. Co., Ocala, Fla. 


Sumner Iron Works, Everett, Washington, W. Coast Rep. 
Canadian Sumner iron Works, Ltd., Vancouver, 8 
Canadian Rep. 





Write for bulletin and details 


JACKSONVILLE BLOW PIPE CO. 


P. O. BOX 3687 - JACKSONVILLE, FLORIDA 
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Save time! True up lumber 
and cut perfect glue joints 


with this OLJYER dJointer 








This Jointer is found on the floors of leading woodworkers. It 
makes easy work of planing long and short pieces of lumber. The 
table is adjustable for 34-inch cut. Ball bearing cylinder has 
5-inch cutting diameter—three or four knives. Smooth acting 
mechanical brake cuts current and stops cylinder quickly. Fence 
is adjustable across table from square to 45°. Five sizes: 12”, 16”, 
20”, 24”, 30”. Write for Bulletin No. 166. 


Oliver makes heavy-type Jointers 
in 6” and 8” sizes. Single Surfacers and the 


Po famous Straitoplane that takes raw _ 
f ‘ stock out-of-wind and planes both sides smooth 
i z and parallel in one pass. Investigate! 


OLIVER MACHINERY COMPANY 
Grand Rapids 2, Michigan 
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NEW LITERATURE 





Pneumatic Tacker — Data sheet 
gives complete specifications of the 
new product along with illustra- 
tions on how to use it and a chart 
showing model numbers and cor- 
rect staple sizes for each model. — 
Paslode Co., Dept. FN, 5860 North- 
west Highway, Chicago 31, IIl. 


. 
Cushion Padding — A four page 
booklet illustrating testing proce- 
dures used to prove the durability 
of material used in mattresses and 
overstuffed chairs. Also lists other 
uses of this product. — Wood Con- 
version Co., Dept. FN, First Na- 
tional Bank Bldg., St. Paul 1, Minn. 


* 
Reinforced Wrapping Paper — 


Photos showing the step by step 
method of wrapping an upholstered 
chair for shipment is featured in 
this four page folder with an actual 
sample of the protective wrapping 
paper enclosed. — Thilmany Pulp & 
Paper Co., Dept. FN, Kaukauna, 
Wis. 

® 
Foam Rubber — A 16 page booklet 
shows all the advantages of foam 
rubber and the many ways it can be 
used. — General Tire & Rubber 
Co., Foam Div., Dept. FN, Marion, 
Ind. 

« 
Vinyl Upholstery — A convenient 
four-page folder has swatches of 
viny! upholstery material in three 








NATIONAL 


Furniture 





Review TQ Okan 
your big market 


They do 85.4% of total retail furniture and home furnishings store sales! 





They sell $873,675,733 of upholstered living room fur- 


niture annually. 


They sel! $695,598,372 of bedding and sleep equipment 


annually. 


They sell $593,243,056 of bedroom furniture annually. 
They sell $533,187,641 of floor coverings annually. 
They sell $287,221 ,550 of draperies and curtains 


annually. 


They sell $271 ,554,920 of radios, TV and phonographs 


annually. 


They sell $254,843,848 of wood living room furniture 


annually. 


They sell $224,032,809 of kitchen furnishings annually. 
They sell $220,899 ,483 of dining room furniture 


annually. 


They sell $197,399,538 of refrigerators and freezers 


annually. 


They sell $172,855,151 of washers, dryers and ironers 


annually. 


They sell $162,410,731 of stoves and ranges annually. 
They sell $95,566,443 of lamps and shades annually. 
They sell $81,988,697 of sunroom, porch and outdoor 


furniture annually. 


They sell $53,788,763 of juvenile furniture annually. 


Review can get you a bigger share of this market! 
We've got the facts .. . and the figures, too. Write for a sam- 
ple copy and market data on the home goods field. 


NATIONAL FURNITURE REVIEW 
666 Lake Shore Drive, Chicago 11, Ill. 


Check These 
Vital Facts 


Greatest cover- 
age in the retail 
furniture field... 
8,570 (ABC 6-30-56) 


Lowest cost.. . 

just 3¢ per-read- 
er-buyer, based on 
12-time page rate 











Largest renewal 
rate (87.55%) 





Highesteditorial 

acceptance 
among the men who 
make the buying 
decisions 


fg in Review 
can you be sure 
of reaching all the 
members of the Na- 
tional Retail Furni- 
ture Association 









Official publication of the National Retail Furniture Association. 
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colors, showing five patterns in each 
color. It also points out the proper- 
ties of this material. — E. I. DuPont 
de Nemours & Co., Fabrics Div., 
Dept. FN, Newburgh, N. Y. 


e 

Tapered Seamless Legs — A four 
page folder contains 14 loose speci- 
fication sheets that feature illustra- 
tions, sizes and prices of metal 
furniture legs. — Wilkenson Mfg. 
Co., Inc., Dept. FN, 2916 West 
Lake St., Chicago 12, II. 


a 

Plastics Laminates — Fourteen 
samples of plastic laminate sheets 
in various colors and patterns are 
attached to this six page folder that 
also provides ample descriptive ma- 
terial. — Decar Plastic Corp., Dept. 
FN, 1212 N. Central Park Ave., 
Chicago 51, Il. 


e 

The Expanding Miracle of Tufflex 
— Is the title of a 20-page booklet 
containing background —informa- 
tion, characteristics, uses, and tech- 
nical data on a versatile cushioning 
material. — Wood Conversion Co., 
Dept. FN, First National Bank 
Bidg., St. Paul 1, Minn. 


Vinyl Plastic — This eleven page 
book has 79 samples of vinyl plastic 
upholstery sheeting in numerous 
colors and patterns. — Columbus 
Coated Fabrics Corp., Dept. FN, 
Columbus 16, Ohio. 


* 
Plastic Surface Material — Tech- 
nical information, color samples, 
test data, installation details and il- 
lustrations of applications of a high 
pressure laminate surfacing mate- 
rial is featured in this eight-page 
color folder. — St. Regis Paper Co., 
Dept. FN, 230 Park Ave., New York 
17, N.Y. 
* 

Quality Service — Is the title of a 
20-page booklet that features the 
history, progress and highlights of 
the first ten years of this screw 
manufacturing company. It also 
touches on the outstanding qual- 
ities of the company’s products and 
service. — Southern Screw Co., 
Dept. FN, Statesville, N.C. 


s 

Wood Dimension Stock — This 50- 
page booklet features photos of the 
plant and finished products as well 
as useful information on this manu- 
facturer of fully machined wood 
dimension stock. — Morgan Mfg. 
Co., Inc., Dept. FN, Black Moun- 
tain, N.C. 
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@ ZIP-FAST Edging 
re .) RING-FAST Pre-Built 








Note the perfect square corners...the straight smooth You can make the change-over to modern “‘Sheer-Line’’ tai- 
front edge made with Ring-Fast Roll Edging. Automatic loring easily and profitably with these research engineered 
hog ringing application makes production lines move fast. edgings. Costs go down and quality improves, because Ring- 


Fast and Zip-Fast are pre-built for fast automatic application. 


SPEEDS PRODUCTION 


You get “‘Sheer-Line”’ tailoring and assembly line production, 
too, because Ring-Fast and Zip-Fast eliminate hand forming 
and hand sewing. Ring-Fast hog rings in place and Zip-Fast 
zips onto edge wires automatically. 


AUTOMATICALLY NEATER TAILORING 


You get uniformly neat tailoring—every piece exactly the same 
— because Ring-Fast and Zip-Fast are pre-built. No more bulky 
edge rolls and soft wavy edgings. Anyone can make the clean, 
smooth edges demanded by modern styling. 


SAVES TIME * SAVES MONEY 





GREATER SALES APPEAL—Retailers like the “Sheer Line” rit 
look of furniture built with Perm-A-Lator pre-built edg- w 85@ = New instruction manual shows 


. . ae , dozens of ways to cut costs 
ings. Cushion and deck gaps are eliminated ... sectionals 


. d upgrade quality tips from 
fit together perfectly. to ay Perm-A-Lator research 


®eeeeeeoeoeeee0eee0ed0e20e00e0e0e80800 
Perm-A-Lator Pre-Built Edgings are made by 


FLEX-O-LATORS, INC. cartnacGe, mo. 


Plants in Carthage, Mo., New Castle, Pa., and High Point, N. C. 
@®eeeeeeeeeeeeeeeaeeeaeeeeeeeeeeeeeeeeeeeeoeeee ee 8 
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NEW PRODUCTS 








i 
Particle Board 


a resin bonded wood particle prod- 
uct primarily used as furniture core- 
stock has been developed for use 
in the manufacture of kitchen cabi- 
nets, sink tops, and floor underlay- 
ments. Vinyl, wood, aluminum and 
high pressure decorative laminate 
plastic can be affixed to this ver- 
satile product. — National Starch 
Products Inc., Dept. FN, Goffstown, 
N. H. 





1 HP Router 


designed to perform intricate join- 
ery and cabinet work is now avail- 
able. This heavy duty router is a 
woodworking tool that accomp- 
lishes inlay work, decorative edges, 
and many types of bas-relief carv- 
ing and wood finishing and fine 


cabinet work such as_ beading, 
grooving, routing, fluting, cove- 
cutting and dovetailing. — Black 


& Decker Mfg. Co., Dept. FN, Tow- 
son 4, Maryland. 


Finger Jointer 


has been designed for furniture fac- 
tories who wish to finger joint as a 
salvage operation. Called the model 
“S” it will produce joints accurately 
and according to the manufacturer 
is the only low priced machine of 
this type with a traveling bed. A 
Model “S” continuous assembling 
machine with automatic cutoff is 
also being offered. — Fenton Mfg. 
Co., Dept. FN, P. O. Box 4065, 
Tulsa, Okla. 
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Furniture Legs 


with hand-carved appearance have 
been introduced. The contoured 
wooden legs are available in 6” size 
in walnut, mahogany, blonde, black 
or pumice finish and may be or- 
dered with or without one-piece fer- 
rule and glide. — KRT, Inc., Dept. 
FN, South Haven, Michigan. 





Automatic Milling 


of stock to close tolerances is now 
being offered to the furniture in- 
dustry. A new 415 M2H motor- 
ized planer and matcher, equipped 
with the new automatic hydraulic 
motorized top head control, will 
hold the variation of thickness in 
lumber being planed to a few thou- 
sands of an inch, when switch is 
set for automatic control. — S. A. 
Woods Machine Co., Dept. FN, 27 
Damrell St., Boston 27, Mass. 





*““Densiwood’”’ 


furniture components combine the 
warmth and beauty of wood with 
the durability of steel and provide 
built-in protection to furniture 
parts subject to wear and tear, 
without sacrificing beauty according 
to the manufacturer. “Densiwood” 
is a patented process that increases 
the density of wood, making it 80% 
harder than wood in its normal 
state. Like ordinary wood, it may 
be stained, highlighted and finished 
in the customary manner and may 
be glued or attached with screws. 
Maximum length per piece is 35” 
but 29” is the most economical 
length and can also be supplied in 
squares. — Lundstrom Laboratories, 
Dept. FN, Herkimer, N. Y. 
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“Tiffany” 


a new laminated plastic pattern is 
now available to the dinette manu- 
facturing industry. It is available 
in seven colors and has a metallic 
gold fleck over a free form line 
design. — Consoweld Corp., FN, 
Wisconsin Rapids, Wisc. 








Tapered Legs 


will be stock items in lengths from 
5 to 28 inches and available in 
satin brass, polished brass, chrome, 
copper tone and satin black. They 
can be supplied with or without 
hardware. The addition of these 
seamless legs to the line will make 
up a complete stock of the widest 
variety to meet almost any specialty 
needs according to the manufactur- 
er. — Wilkenson Manufacturing 
Co., Inc., Dept. FN, 192 North 
Clark St., Chicago 1, Il. 





Crossfire Walnut 


a wood-grained reproduction in 
decorative laminates for bedroom, 
living-room and dinette furniture 
is now available. This fine wood- 
grain product has the added advan- 
tages of repelling stains, scars, 
scratches, and burns. — Nevamar 
Div., The National Plastic Products 
Co., Dept. FN, Odenton, Md. 
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DISTRIBUTION in over 4,000 plants which do 94.6% of buying 
in furniture, bedding and upholstering industries in U.S.A. 


EDITORIAL content based on selected news which affects design, 
profitable production and marketing of industries’ products! 








READERSHIP by executives responsible for management, production, 
purchasing, sales and design who get what they ask for! 


ADVERTISING pages increasing steadily as Furniture News proves 
a its value in sales, service and prestige benefits! 


SUperior 7-6110 « SUperior 7-4100 « Teletype CG 2583 











WANT MORE DATA? YOU MAY PHONE FREE! 


@ NEW YORK—Dial 211 ask for Enterprise 6698 
®@ BOSTON—Dial 211 ask for Enterprise 0340 
@ CLEVELAND—Dial 0 ask for Enterprise 6222 
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@ PHILADELPHIA—Dial 0 ask for Enterprise 6030 
@ PITTSBURGH—Dial 211 ask for Zenith 0157 
@ ST. LOUIS—Dial 211 ask for Enterprise 8336 
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We Should Nationalize The “Chicago Plan” 


Eyes OF THE ENTIRE FURNITURE in- 
dustry should be turned toward New Orleans 
on Sept. 21 when a dedicated group of industry 
leaders meets to formulate plans for nationalizing 
the so-called “Chicago Plan.” 

It’s not solely because the plan has had some 
measure of success in the Chicago area. Or that 
the pioneering group has been able to iron out 
enough of the wrinkles in this business-building 
program to pass on proven benefits to other sec- 
tions of the country. More than this, the new 
meeting will provide the industry a common 
ground for working together — a place where sec- 
tional differences and conflicting interests can be 
set aside while we unite in cooperative action for 
the good of all; manufacturers, retailers, suppliers 
and distributors. 

The Chicago Plan had its inception prior to 
World War II, when Leonard W. Stratton and 
the Chicago Retail Furniture Association dis- 
cussed the raising of funds for city-wide business 
promotion. The war and material shortages 
halted its development until more than a decade 
later when it was revived and put into operation 
by the Better Home Furnishings Council of 
Chicagoland, currently headed by Howard R. 
Joseph, owner of City Furniture Co., a Chicago 
furniture retailer. Funds are raised by adding 
4/10 of 1° to the invoices of every cooperating * 
dealer. 

The local group will admit having made its 
share of mistakes. That was to be expected with 
something new. The important thing is that the 
initial costs of developing an advertising and 
promotion program with more than the average 
chance of success has already been underwritten. 
Satisfactory copy themes for newspaper, radio and 
television advertising have been worked out by 
trial and error. Those proving undesirable for 
any reason have been dropped. Other groups 
could pick up the most desirable features of the 
program and be ready for action with a minimum 
expenditure of time and money. 

The New Orleans meeting has much to ac- 
complish. Setting up the machinery to handle 
national operation of many such plans _ poses 
many problems. Coordinating and supervisory 
committees must be established. The method of 
financing operations is probably due for con- 
siderable revision even though basic principles 
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already adopted have proven successful in a local 
operation. Against all these debits must be placed 
the credits of a comprehensive program of ad- 
vertising, publicity and public relations designed 
to stress the obsolescence of furniture in most 
homes and the exploitation of an effective slogan, 
“Put Your Heart in Your Home.” 

Industry representatives who attended a meet- 
ing during the June, 1957 Chicago Furniture 
Market out of curiosity came away with enthu- 
siasm for the plan. One of them called it brilliant 
in its conception. To most of them it was the first 
really new, progressive thinking they had seen 
in the furniture industry. As a result, the plan 
that got under way with approximately 20 re- 
tailers almost four years ago and now has the 
support of more than 220 furniture dealers in 
the Chicago area surmounted the first obstacle to 
nationalization. 

The meeting in New Orleans on Saturday, 
Sept. 21 would result in formation of the frame- 
work for such a new National Council. Rep- 
resentatives of practically all segments will at- 
tend, the latest being a delegation of six officers 
and directors of the Southern Retail Furniture 
Association. Operation of the Chicago Plan on a 
national basis should serve to strengthen any 
group participating in it. Among the prime 
movers in the plan for nationalization are mem- 
bers of the National Retail Furniture Association 
who will hold a national board meeting in New 
Orleans on the following day. A growing group 
is voicing the opinion that we are fortunate that 
the Chicago Plan has already blazed a trail for 
all of the furniture industry to follow. 

Despite the obstacles and difficulties in the path 
of those who get together in New Orleans we can 
all wish them success in their current program. 
If it it successful we can hope, too, that it will 
not be long before the entire industry can find 
other ways of working together to solve all of the 
problems confronting us in one of the greatest 
industries in the country. 
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Take a look at “hidden values” wise buyers look 
for in chests, desks, cabinets and other pieces... 
and you’ll make sure drawer bottoms, dust panels, 
case backs and end panels are genuine Coos Bay 
Hardboard. Another outstanding new application 
is drawer sides and backs. The Coos Bay Guaran- 
tee is added proof you take pride in your product 
.+. gives salesmen real talking points later. Free 
supply of Guarantees, as shown, included with 
each Coos Bay Hardboard order. 
















Coos Bay Hardboard is 
outstanding as a base 

for veneers, plastics, finishes; 
excellent for mirror backs. 
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SEND FOR FREE SAMPLES OF 
COOS BAY HARDBOARD AND GUARANTEE 


Georgia-Pacific Corporation 
Dept. FN957, Equitable Bldg., Portland 4, Oregon 


GEORGIA — PACIFIC non “ 


Firm 


CORPORATION Address. 


























*35-ft length 


Overall height: 12% feet 

Floor height: 22% inches 
inside width: 91% inches 
Inside height: 98 to 125 inches 
Clearance beiween 

wheel boxes: 44 inches 


EFFICIENCY FEATURES: 


TAILGATE is one-piece, spaceless 
CLEATS are forged steel, recessed, 
with plastic shields 


TRANSLUCENT ROOF CAP OR 
SKYLIGHTS available 


LOCKS are cam-type, recessed 


TWO-SPEED LANDING GEAR with 
recessed handle 


A new low floor height and a new high cubic capacity are engineered into this newest Dorsey Furniture 
Van! Both are achieved by the use of a specially-designed drop center axle. 


This great new model is being added to a line whose advanced design boosted Dorsey’s furniture van 
sales 400% in the last two years. With 255 cubic feet more room than the standard model, the drop- 
axle van meets the need of operators who want the ultimate in cargo space. It, too, is ‘sturdy as an 
elephant”. 


See your Dorsey Distributor for trailers designed and built to fill your needs. 


Wiisgiza) ELBA / ALABAMA 
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